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about wethink breast cancen

Rethink Breast Cancer is a bold and enterprising charity
dedicated to educating and supporting young people
concerned about and affected by breast cancer.

The charity was formed in March 2001 by a group of
energetic people, passionate about the cause and united
in their desire to fill a unique niche in the realm of breast .
cancer organizations throughout Canada.

Troubled by the fact that even though breast cancer awareness is strong, far too many smart young women
and men still do not know the facts about the disease, Rethink Breast Cancer aims to bring a new approach
and a positive style of communicating to young Canadians about the disease.

By taking a groundbreaking approach to all aspects of breast cancer—public awareness, support, medical
research and fundraising—Rethink is a new breed of breast cancer charity and plays an important role in
expanding support for the cause.
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Educating young women about the importance of breast health awareness focus-
ing on prevention and early detection

Raising awareness about the unique needs of young women with breast cancer

Providing much needed practical support for young women battling breast
cancer

Providing a community for young people to make a difference in the fight against
breast cancer through dynamic special events like the annual Rethink Romp and
bold fundraising initiatives like the Fashion Targets Breast Cancer campaign

Raising funds to advance breast cancer research by training the next wave of
brilliant research minds and funding innovative, translational research projects
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Rethink Breast Cancer provides innovative research, education and support programs to meet the unique
needs of young women experiencing breast cancer, including isolation, challenges with fertility, sexuality,
child care, finances & employment. Every year, 5,000 women under age 50 are diagnosed with breast
cancer in Canada and Rethink aspires to reach each and every one of them with relevant information or
support.

Whether it's supporting young women with breast cancer through unique programs like Live Laugh Learn,
Support Saturdays and PYNK or educating young people about risk factors and prevention through the
Fashion Targets Breast Cancer and TLC (Touch Look Check) early detection campaigns, Rethink is at the
forefront in discovering and meeting the needs of young people concerned about and affected by the
disease.

For details on all Rethink support and education programs, visit us on-line at www.rethinkbreastcancer.com.
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Rethink Breast Cancer events reflect the next generation of support for the cause. Our sophisticated and stylish
cocktail parties engage young urbanites in fundraising for breast cancer through of-the-minute venues, food and
entertainment. The events also inform and educate guests on the risk factors of the disease and the importance of

early detection.

event

Rethink Rumble

Red and White Ball
Precious Metal

Little Sweetheart Ball
FTBC Launch
Rethink Romp

Seek the Peak
Rethink Romp

Curl for the Cure

Breast Fest Opening Night

date

February
April

May

May

May

June

July
October
November

November

location

Toronto
Toronto
Toronto
Vancouver
Toronto
Toronto
Vancouver
Calgary
London

Toronto

category

Rethink/3rd Party
3rd Party

3rd Party
Rethink

Rethink

Rethink

3rd Party
Rethink

3rd Party

Rethink

*Events calendar is subject to change. Rethink is the beneficiary of numerous 3rd party events and best efforts will be made to include
our annual sponsors in these events at no additional sponsorship fee.
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Rethink Breast Cancer's primary target audience is young women aged
25 - 40 - a media savvy, highly interactive and culturally aware segment
of the population who are difficult to impact as they are constantly
bombarded with messages of things to do, buy and see. They are a fresh,
vibrant and racy audience who may not be currently responding to the
breast cancer community’s traditional charitable appeals (i.e. pink
ribbons, teddy bears, and lacklustre brochures). They are best engaged
when a cause is communicated through what is relevant and meaningful
in their lives now (i.e. fashion, film, music, humour, sports) - using modern
modes of communication that touch them directly.

Rethink’s hip and innovative fundraising events attract an audience of
men and women in the 25-35 age range of our primary target.

The Little Sweetheart Ball attracts a unique audience by inviting our
audience’s trendy tots out to support the cause with mom and dad in
style, mock-tails and all.

Rethink relies on the support of corporate sponsors to maintain and grow
its vital programming for young women with breast cancer and its educa-
tional communications to the public. Through the on-going generosity of
our existing corporate sponsors, Rethink has been able to expand its
programs into new territories and requires further support to reach its
goal of reaching every newly diagnosed young woman in Canada.

Sponsorship benefits include:

Association with a unique, high profile, national charity promoting
education and prevention of a disease affecting many

Recognition on all campaign and event marketing materials
Recognition in Rethink’s extensive annual PR efforts

Exposure on rethinkbreastcancer.com and in communications to loyal
Rethink database

Exposure to Rethink’s loyal supporters through creative sponsorship
activations

Event on-site activation and sampling opportunities
Right to use of Rethink logo and messaging
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Rethink has been widely recognized among marketers for bringing important messages about breast
cancer and innovative fundraising opportunities to our target audience through novel partnerships with
like-minded brands. National-level exposure is 3 win-win-win situation for Rethink, our partners and our

constituents. Rethink believes in a customized approach to sponsor recognition and collaborates with

each sponsor to develop a creative recognition program that fits its individual sponsorship goals and
objectives.

Annual Sponsorship - $75,000

Annual sponsorship fee allows association with all Rethink programs and events including our
flagship Fashion Targets Breast Cancer campaign. Please note that the execution of a cause marketing
campaign requires an additional dollar commitment.

FTBC Sponsorship - $50,000

Event Sponsorship

Little Sweetheart Ball - Toronto ($5,000) and Vancouver ($5,000)
Rethink Romp - Toronto ($7,500) and Calgary ($5,000)

Rethink Rumble - Toronto ($10,000)

Cause Marketing - $10,000 minimum

Develop a "pink” product or service specifically with Rethink in mind or donate a portion of an exist-
ing product’s/service’s proceeds to Rethink.

Program Sponsor - variable
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WWWLMARKETINGMAG. CA $2.95 - DECEMBER 16/23, 2002

Ten Marketers
That Mattered

Our sixth annual selection of the organizations that set the pace
in Canadian marketing, this year featuring:

Canadian Tire = Cirque du Soleil = Dunlop Tire (Goodyear Canada) = Labatt = Lavalife
McDonald’s = Pfizer = Rethink Breast Cancer = Rogers Video = Tim Hortons
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TOTAL BODY MAKEOVER

ARE YOU GETTING
ENOUGH SEX?

Iy
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Breast Fest films support hope

Breast Cancer has been the
cause behind countless fund-
raisers, walks and galas, now it's
busting out on the big screen.

The first ever Breast Fest Film
Festival rolls out the pink car-
pet Friday and Saturday, featur-
ing four screenings at the Royal
Ontario Museum. The fest was
put together by Rethink Breast
Cancer, a charity that supports
pecple affected by the disease.

“The whole thing with this fes-
tival, is to think differently. it'sa
new way to educate and engage
people ... because film is such an
accessible medium,” said Alli-
son Gordon, vice president of Re-
think Breast Cancer,

“These are not all depressing
films about breast cancer, that’s
not what this is, Breast Fest isa
celebration and there are many
uplifting films,” Gordon said.

The opening night movie, Lit-
ing Proaf stars Harry Connick
Jr. and is based on the true story
of an American doctor named
Dennis Slamon who helped de-
veloped the breast cancer drug
Herceptin

Janet Ounapuu, a breast can-
cer survivor was part of a trial
group for the drug Herceptin
and said an event like this gives

PINK CARPET: Rethink Breast Cancer's Breast Fest Film Festival opens Friday
and includas films such as Dear Talula, above, which filmmaker Lori Benson
created in the form of a kove letter to her daughter,

hope to those affected by the dis-  various screenings at breastiest-

ease. filmfest.com or in person at the
Opening night is sold out, but - ROM.

tickets are still available for the — Rosalyn Solomon, 24 HOURS
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..on sponsorship or Rethink Breast Cancer, please contact:

Katie Gillespie
Senior Manager
katie@rethinkbreastcancer.com
(416) 920-0980 X 229
www.rethinkbreastcancer.com




